
PubCon Announces its Sessions in Las Vegas, 10-13 November 2009 

 

Austin, TX August 31, 2009 -- PubCon, the search engine and Internet marketing 

conference and expo, has announced its biggest ever line-up of industry-leading 

speakers, and more than 85 sessions at the Las Vegas Convention Center, 

November 10-13, 2009.  

 

Brett Tabke, PubCon's organizer said, "This event is going to be a great one. 

World class keynote speakers will kick off each day of sessions, including Bob 

Brisco, CEO of Internet Brands and Jelsoft, makers of vBulletin."  

 

The event features six specialized session tracks per day, with themes on day one 

including "Search Engine Optimization (SEO) and Organic Search," "Search 

Engine Marketing (SEM)," "Social Media," "Affiliates," "The Webmaster World" and 

a track of the ever popular "Site Reviews."  

 

PubCon will feature a special "Search Engine Super Session" with Google's Matt 

Cutts, and Microsoft Bing's Nathan Buggia, along with, representatives from other 

top search engines.  

 

Brett continued, "Included in each day at the conference are evening special 

events, culminating on day four with the legendary PubCon networking session, 

giving attendees a chance to network with new business contacts in a relaxed 

environment. All this is a great opportunity to increase your business contacts!"  

 

On the first day of PubCon, renowned speakers will introduce up to 30 sessions, 

including topics such as "In-House SEO," "Capitalizing on Twitter and the 

Microblogging Revolution," and "Succeeding at Working With Affiliate Networks."  

 

Day two will include over 35 sessions, on hot topics such as "SEO for E-

Commerce Sites," "Increase Your Post Click Conversion Performance," 

Understanding The Complex Social Marketing Playing Field," and "Social Media 

Marketing For Affiliates," "Domaining, and Alternative Traffic."  
 

Day three features over 25 sessions, with tracks on "Web Analytics and 

Measurement," "Advertising, Branding and PR," "Social, Brand and Reputation 

Management," and a track dedicated to "Forums, & Communities: Building, 

Managing and Optimizing." Sessions within these tracks include, "Convergence of 

Online Marketing & Analytics," "Using PR Campaigns To Grow Traffic," "Online 

Brand Management Challenges," and "Real World, Low Risk, High Reward Link 

Building Strategies."  

 

The conference line-up includes speakers from all of the major search engines, 

and from the leading industry experts in the fields of search engine and Internet 

marketing, Web development, pay per click (PPC) advertising, Internet video, 

blogging, and affiliate programs.  

 

The full list of tracks and sessions, speakers, sponsors and conference 

registration information can be found at the PubCon http://www.pubcon.com  

 

About PubCon 

PubCon is a multi-track educational conference hosted by SearchEngineWorld and 

WebmasterWorld. PubCon events are for thought leaders and professionals in 

search engine and Internet marketing and advertising to gather and to share best 

practices in the design, development, promotion and marketing of their Internet 

businesses and brands.  

 



For more information about the conference, contact Brett Tabke at 512-231-8107 

or brett at webmasterworld.com 

Jeff Randall 512-231-8107 ext 102 jeff at webmasterworld.com 

In the U.K., contact Neil Marshall at 512-231-8107 ext 106 or engine at 

webmasterworld.com 

For more details about sponsorship and exhibition opportunities, contact Strategic 

Marketing Director Joseph Morin at 512-231-8107 ext 104 or joe at 

webmasterworld.com 


