
Malcolm Gladwell and WebmasterWorld Raise $3,000 for Katrina Relief Fund  

AUSTIN, Texas – May 31, 2006 – WebmasterWorld announced that with the help 
of author Malcolm Gladwell, it raised $3,000 for Katrina Relief efforts at its recent 
Search and Internet Marketing Conference, PubCon, in Boston.  

Malcolm Gladwell, author of The Tipping Point and Blink, was the keynote speaker 
at the Conference. After his keynote address, Gladwell conducted a book signing 
for PubCon conference attendees. In lieu of purchasing Gladwell’s books for the 
signing, attendees were encouraged to donate money to Katrina Relief efforts.  

Reflecting on how Katrina Relief was chosen as the charity of choice, Brett Tabke, 
CEO of WebmasterWorld said, “We held a conference last June in New Orleans 
and we were impressed with how friendly and welcoming the people of New 
Orleans were to us and to our attendees.” Tabke continued, “We found the city 
such a vibrant, exciting place and were truly saddened by the widespread 
devastation caused by Hurricane Katrina.”  

Monies raised by Malcolm Gladwell’s book signing at WebmasterWorld’s Search 
and Internet Conference were donated to the Red Cross and earmarked for 
Katrina Relief. “We are very pleased with the response that Gladwell’s book 
signing had from our conference attendees,” said Tabke. “Several of those who 
donated were at our New Orleans conference and took the time to tell us how 
pleased they were that they could give back to that great city.”  

About WebmasterWorld:  
WebmasterWorld is the leading source for Search Engine and Internet marketing 
news, best practices and educational events. Founded by Brett Tabke, an early 
'80s innovator in running BBS (Bulletin Board Systems), the WebmasterWorld 
Forum began in 1996 and is now the largest community o f online marketing 
professionals with more than 2 million posts and more than 100 discussion topics. 
WebmasterWorld Conference and PubCon events are for thought leaders in 
search engine and Internet marketing professionals to gather to share best 
practices in the, design, development, promotion and marketing of their 
businesses and brands.  

For more information about the conference, contact Brett Tabke at 512-231-8107 
or brett at webmasterworld.com 

 


